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PUTTING UNITY IN
THE COMMUNITY

Promoting Your Organisation
Steps to effective promotion in the voluntary and community sector:

e Define your ‘product’

e Establish your ‘brand’

e Allocate your ‘budget’

e |dentify your target audience

e Select your medium/media

o Create your message

e Establish effective partnerships
e Monitor and evaluate

Defining your ‘product’

This could be your organisation, a particular service you provide, a recruitment
campaign (volunteers/members), an event you are planning or an issue you are raising
awareness of. What exactly are you trying to promote? If you are not clear about this
then no one else will be!



